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None of this shit works - Captain James T. Kirk

For your chance to | Breaking
IEE
Facebﬂﬂk admits hII'I ng a PR fll'm to bad mﬂuth % Intel invokes Linux to calm fears of Windows 8 on ARM
Gﬂﬂgle #» Intel will push Atom beyond Moore's Law to catch up
with ARM

Says it should have done things differently
By Dean Wilson

» Apple earns the most cash per employee

» Mo Mchfee technology will appear in Intel chips until
2012

SOCIAL NETWORKING GIANT Facebook has admitted that it hired a PR agency » Ebooks turn your mum inte a 'pirate’
to plant negative stories about Google in the media, but it denied that this was a
smear campaign and said it should have done things differently.

Yesterday news broke that Facebook allegedly hired Burson-Marsteller, a top PR
group, to bad mouth Google's Social Circles feature to a number of news outlets,

but initially Facebook refused to comment on the affair. Now the social network
has revealed to The INQUIRER that the reports are true, and it tried to justify its Subscribe to INQ newsletters

actions.

"Mo 'smear' campaign was authorized or intended," the Facebook spokesperson [[] INQ Daily

told us. "Instead, we wanted third parties to verify that people did not approve of The most important breaking news each day
the collection and use of information from their accounts on Facebook and other ] IngBOT Weekly

services for inclusion in Google Social Circles - just as Facebook did not approve A roundup of the best from the INQ, every
of use or collection for this purpose. We engaged Burson-Marsteller to focus Monday

attention on this issue, using publicly available information that could be
independently verified by any media organization or analyst. The issues are
serious and we should have presented them in a serious and transparent way.

[[] INQpressions Reviews Fortnightly
Software and hardware reviews, every other
Friday

™ou and your readers can look at the feature and decide if they have approved

of this collection and use of information by clicking here when their Google
account is onen: httn:/fwww . ooonle.com/s2/search/sncial. Of course. nennle who

» Click here to sign up Existing user
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US Users of User-Generated Content, 2006-2011
(millions)

69.1

752

2008 g1.4

2010 94.9
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Note! includes wdeo, audio, photo sharing, blogs, wikis, podeasts and
armire buietin boards
Source’ eMarkater,

0ada23 Wil eiMarketer.com
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http://www.youtube.com/watch?v=ctzvZXywypI



http://www.youtube.com/watch?v=wkz15wAc6Ew



http://www.youtube.com/watch?v=s5SuIgloanE
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